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As interpreting is gathering momentum in China, more and more people get to 
know about interpreting and many of them even become interpreting service users. As 
a professional service, its quality lies at the heart of this profession.  
At the early stage of interpreting studies, many researches try to justify and prove 
which is more important: fidelity pr package? Consensus has been reached that 
fidelity comes before packaging. However, when assessing the interpreter’s 
performance, many users resort to packaging since it left the first impression on them. 
By reviewing their works, I found only a few research focuses on the issue of 
different aspect of packaging, for instance, pronunciation, pauses and self-repair’s 
impact on users’ quality perception. 
This thesis aims to probe into users’ quality expectation of conference 
interpreting. Fluency is an important part of interpreting package. Since previous 
research mainly ask the subjects do the ranking or rate the relative importance of each 
quality parameters, few scholars try to differentiate different types of disfluencies’ 
impact on the audience’s quality expectation. My thesis adopts the questionnaire and 
interview technique to look into this issue. Two separate ranking assignments were 
designed, so that I can examine user’s quality expectation of disfluency related 
criteria and non-disfleuncy related criteria.  
Fifty questionnaires were distributed and forty pieces were collected. Silent 
pauses are the most unbearable disfluency. Excessive self-repair comes in the second 
place. Filled pauses take the third place. Unstable pace is at the bottom of the list, 
being the least unbearable disfluency type. In terms of filled pauses, there are variance 
caused by gender, grade and interpreting related experience.  
When it comes to non-disfluency related criteria, poor microphone manner is the most 
annoying factor. Monotonous tone, poor pronunciation and intonation, bad voice 
projection takes up the 3rd, 4th and 5th place. 
Given limited sample and some of the constraints of the research design, these are 
only the preliminary findings. To generalize the conclusion, further study is needed. 
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Chapter One Introduction 
1.1  Research Background 
1.1.1  Interpreting VS Public Speaking 
Against the backdrop of globalization, communication among different countries is 
gaining momentum. Stuck by the linguistic and cultural barriers, in most cases, the 
two parties of communication seek help from the interpreter. The interpreter, as a 
professional service provider, uses his or her skills to bridge the linguistic and cultural 
gaps. With their dedication and hard work, interpreting is becoming a recognized 
profession by a wide range of people.  
    Often times, we hear the following remark which is quite popular in the 
interpreting community: “A good interpreter is, in the first place, a good public 
speaker.” Indeed, interpreting and public speaking are similar in many ways. 
Interpreting and public speaking both involve a variety of stakeholders, namely, the 
speaker, the audience and conference organizers. 
They are both a form of oral communication, through which the intended 
messages are sent from one party to another. They also have something in common in 
terms of their processes. The Speech Communication Process Framework gives us a 
clear picture of the speech communication process. 
 
 
Figure 1 The Speech Communication Process Framework 















situation, the speaker, the listener, the message, the feedback, the channel and the 
interference. Any type of speech communication includes these seven items.  
The speaker sends an oral message to the listener through certain channel. The 
listener receives the information chunk and filters it through his or her frame of 
reference --- “the total of his knowledge, experience, goals, values and attitudes”. 
Since everyone’s frame of reference can be different from that of the speaker’s, the 
speaker should adapt the message to particular audience (Lucas, 1998).  
The audience is not a passive receiver of information. He or she also gives the 
speaker some feedback in different ways. The feedback can be expressed through 
verbal and non-verbal channel. One’s words, body language, facial expression all can 
give the speaker a hint about whether his or her speech makes sense. Therefore, the 
speaker should pay attention to the audiences’ feedback and make certain adjustment 
when necessary.  
Besides all these factors, the speaker should also be aware that the 
communication can be impeded by internal or external interference (audience’s 
distraction, noises ect). Last but not the least, he or she should fine tune the speech 
style according to the situation (Lucas, 1998). The way you talk varies a lot if the 
situation is different.  
The speech communication process framework also holds true for interpreting. 
The speaker delivers a speech while the interpreter stands or sits besides the speaker 
(sometimes, he or she sits in a booth), listens to the speech and talks into the 
microphone. The audience listens to the interpreted version of the speech (For 
simultaneous interpreting, the audience uses a receiver).  
The audience can give feedback as well. If they feel puzzled, they may frown or 
stop the speaker by raising a question. Interpretation can be hindered by internal or 
external factors as well. If the equipment goes wrong, the audience can’t hear the 
interpretation, the communication is disrupted. If the audience goes absent-minded, 
the effect of interpreting is also dissatisfying. Therefore, the interpreter should keep 
an eye on it.  















places where the conference is held, as well as the audience. Audience’s background 
(professionals engaged in certain field or amateurs), their expectation and purpose of 
coming to the conference (to get information, to entertain or to do some networking), 
these elements should be taken into account so that the interpreter could adapt his or 
her style and interpreting strategy to fit in the situation.  
Apart from all these similarities, interpreting and public speaking are also 
different in many ways.  
“Public speaking, as its name implies, is a way of making your ideas public—of 
sharing them with other people and of influencing other people” (Lucas,1998).  
Defined by Pöchhacker (2004), “Interpreting is a form of Translation in which a 
first and final rendition in another language is produced on the basis of a one-time 
presentation of an utterance in a source language.” 
From the above mentioned definition, we can see that public speaking is an act 
of sharing ideas. The message sender is the speaker himself or herself. Whereas for 
interpreting, the intended message is sent through a third party agent --- the interpreter 
who helps the two parties to communicate. What distinguishes interpreting from 
public speaking is that the interpreter is not making a speech on his or her own, 
instead, they are re-phrasing or re-presenting what the speaker says. Therefore, 
interpreting can be seen as a unique form of public speaking activity. 
With the help of the speech communication process framework, one can 
conclude that the effectiveness of public speaking and interpreting are both 
determined by the seven factors.  
Apart from that, Content and the delivery in public speaking or “package” in 
interpreting also have a great bearing on its overall effectiveness.  
Content is verbal communication whereas the package or delivery is non-verbal 
communication. These two elements are mutually reinforcing. Lacking either of them 
will impede the overall effectiveness of communication. 
Verbal communication only carries 35% of the information; the remaining part 
reaches the audience through non-verbal communication channels. Some American 















words only account for 7% of the communication while the tone and facial expression 
convey over 93% of the information (毕继万，2012). 
Non-verbal communication serve as a supplement to verbal communication and 
it reinforces the information sent by verbal communication. Non-verbal 
communication fulfills its role through the following six aspects: repeating, 




1.1.2  Interpreters VS Public Speakers 
Public speakers and interpreters are both communicators. They are part of the speech 
communication process. As an agent of communication, they need to fulfill certain 
roles. 
The public speaker’s role is mainly to share ideas. He or she endeavors to grab 
the audience’s attention, get the message across and try to make an impact by 
changing people’s perception about certain topics.  
The interpreter, as a professional service provider, has two roles to fit in. On one 
hand, he or she is an interpreter for the speaker, fulfilling the mission of conveying 
the meaning, emotion, attitude of the source speech; on the other hand, he or she acts 
as a public speaker, “rendering” the speech in a professional, confident and pleasant 
way to the audience.  
It is said that a good interpreter should be a good public speaker in the first place. 
The interpreter should put himself or herself into the shoes of the audience, thinking 
about how to be an audience-friendly interpreter, making one’s interpretation pleasant 
to hear, and easy to comprehend. To do so, one must possess astounding linguistic 
knowledge and excellent public speaking skills as well. Only in this way, can an 
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